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the cmyk series.

'The cmyk series was created in an effort to
explore the nature of cmyk in print making.
'The work present on the following pages
demonstrate how this concept could be utilized

in art licensing or displayed in office settings.
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The £MYK colpr model (process color, four color

s a gubtractiv culorjrndil, used in color ginting
and s also uslld tp describe the printing drocess -
tself, CMYX ef2r 1o the four inks used il some
color printing: eyan, magents, yellow, and keyf biagik
Although # varies by print house, press cperatir, ol
manufacturer, and press run, ink is typically dpplied
in the order of the abbreviation i




french paper sample series.

'The French Kraft Paper Series was created with
the continuation of the process printmaking project,

designed to come together as a series.

'The Kraft process series incorporates 9 different
stocks from the paper line. Each paper is offered
in a text weight and a cover weight. When each
card is separated out from the group, the card

stands alone as its own entity.

On the backside of the cards, the paper company
and artist are neatly labelled. While the
front side enjoys the happy mishaps that occur
during screen printing and the unpredictable

nature of printmaking.






poster design and advertising.

'The Macy’s Flower Show, “Spring is in the Air”
poster. This poster was created using two screens
and CMYK. The actual size of this poster is 18”
x 36”.

'The flowers used in this poster are actually Zapf
Dingbats. The letters that help create these

shapes of flowers are: “+ D "a”
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macy’s herald square
sunday march 25 - sunday april 11




'This IKON XD poster is part of the seasonal
release of goods to dealerships and this poster
was included in the kit. It is showcasing this

model as the intent was to drive up sales on

the IKON XD.






The installment of bee colonies in the
prairie that sites behind one of the Plants at
AriensCo, Brillion provided an opportunity

to harvest honey.

Posters to advertise the sale of the honey,
which is an annual event, were created and

displayed company wide.

The Windflower Honey is bottled on the

grounds and sold in the AirensCo museum.



proceeds will bee donated to the
ARIENS PRIDE TEAM
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collateral.

BUILDING ON PRINCIPLE book was
created as a new employee guide to help
steer the attitudes of new hires into the

AriensCo mind set.









Tri-Fold Ariens line brochure. These brochures
are meant for quick reference and allows the
dealer to point out the need to know specs for

the consumer upon purchase.
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POWER THROUGH WITH APEX.
The APEX powers (hroush the foughe

environments with the streng!

As a residential zero furn. The APEX s in

with intuitive controls for p erformance
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ZENITH

PROFESSIDNAL PERFORMANCE,

WALK BEHIND

TAKE THE HARD WORK OUT OF YARD WORK.

With 2 commercislly-proven frame, the ZENITH is huilt

1o taee on muFiple yards with camfort features ke @

Built ta deliver season after season; the Walk Behing
plish scat and isoiatars 1o keen you zoing 2l day eason, the Walk Behing

series starts easy and cuts cle

Aly. The efficiency of

the 3-n-1 cutting system loa

your lawn looking

spotlessly clean
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'The 2017 Subaru Annual Report is a report
that defines the boldness of Subaru while
maintaining the Brand’s strict attention to
detail. It is this collaboration between elements
that provides a stage for which the viewer can

enjoy imagery along with informative content.



2017 ANNUAL REPORT




To Our Shareholders
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Yasuyuki Yoshinaga
Representative Director of the Board,
President and CEQ

FYE March 2016 Results and FYE March 2017 Outlook

1solidated Balance Sheets
RIES As of March 31, 2016 and 2015

Bolstering our corporate strength, regardless of
currency impacts, while maintaining an industry-
leading operating margin.

Fuji Heavy Industries Ltd. Group's consolidated net
sales in FYE March 2016 sum came to 3,232.3
billion Yen, a 12.3% year-on-year increase. As for
consolidated performance, due to favorable foreign
exchange rates, the increase in the number of units
sold, and cost reductions, we were able to offset the
increase in various overhead costs and R&D expenses.

Operating profit was 565.6 billion Yen fup 33.7%
year on year), ordinary income came to 577.0 billion
Yen (up 46.6 year on year), and the fiscal year net
income attributable to owners of parent was 436.7
billion Yen (up 66.7% year on year).

FHI recorded its highest historical levels of net sales
as well as all income categories for the fourth consecutive
fiscal year. Additionally, the operating margin was
17.5%. Although the number of passenger vehicles
sold in Japan neared the cyclical end of the new-
madel effect and trailed the previous year, overseas
sales (mainly in the North American market) progressed
smoothly. Qur worldwide sales numbers totaled 957,200
units {up 5.2% year on year), a historical high for the
fourth consecutive year. The result of this growth in
units sold; thanks to robust global support for the
Subaru brand, allowed us to achieve steady increases
in income and profit in actual figures excluding gains
on foreign exchange, which is what pleases me most.
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logos.

Logo design include some letter form for a yoga
client. The client stated that a modern mark
that could be utilized as a stand alone mark or
incorporated into a full brand.
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'This design was created for a 1940s styled moving

company. The uniforms would be consistent with

the illustration below to invoke nostalgic adoration.




displays and packaging.

A versatile display in today’s retail space is essential.
'This display allows for the dealer to update the
display frequently at a fraction of the cost of
previous displays.






'The wireframe display is perfect for small spaces

and provides visibility of the products showcase
trom all sides.



LAWN MOWER
MAINTENANCE

PART & P LAWNMOWER MAINTENANCE

i @ amens @ amens | GamEns

mm nnnnnn L

ENGINE

AR‘SN’F“; G amnn §
xD | ikon ¥/ %0
oN X0 ¢

N

)
<

LIEHT WIT

------

N, g —

e ENS

LAWN MOWER
MAINTENANCE

PART & PRODUCTS FOR LAWNMOWER MAINTENANCE

ENGINE
AN TERANCE-KS)




Gravely packaging for parts and accessories is new
and has been completely overhauled to provide a

clean sleek look that projects a premium brand.



‘ @ GRAVELY

ZTX, ZT XL & ZT HD SERIES
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Speak Easy Jams utilizes an infused blend of
liquor or spirits, to create a truly unique tasting
jam. With over 40 flavors to choose from this
“Big Sample Box” is the perfect way to explore
some of the amazing flavors Speak Easy Jams
has to offer.
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